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BASIC-ABSTRACT: NOVELTY - The computerized method involves providing a range of travel 
related services for customers. Customers state a series of preferences, including options 
on different destinations and types of holiday stored on a central database. Based on 
preferences, the database system determines a suitability rating for each holiday stored, 

DETAILED DESCRIPTION - The method for providing travel -related services involves storing, in 
a reviews database, information relating to holidays reviewed in a number of mass -media 
sources. User holiday preferences are stored in a user preferences database (13), and a list 
of holidays stored in the reviews database (17) are displayed. The suitability of each 
holiday in the list is indicated, based on the stored user preferences. INDEPENDENT CLAIMS 
are included for; a computer system for providing travel -related services. 

USE - Computer system for providing travel services, to provide service for advising users 
on suitability of holidays. 

ADVANTAGE - Allows user to list holidays that have been featured, or will feature in various 
mass-media sources e.g. television holiday programs, newspaper or magazine articles etc. 

DESCRIPTION OF DRAWING (S) - The drawing shows a block diagram of a computer system embodying 
the invention. 
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(54) Computer system for providing travel services 



(57) A computer system provides a range of travel 
related services for customers. Customers state a 
series of preferences, including opinions on different 
destinations and types of holiday, which are stored in a 
central database. Based on these preferences, the sys- 
tem determines a suitability rating for each holiday 
stored in it Customers can search for holidays, deter- 
mined by the suitability ratings. They can also view the 



suitability ratings for holidays reviewed in mass-media 
sources, such as television travel shows. A further fea- 
ture enables customers to estimate the amount of 
money they may spend on their holiday, based on the 
number of travellers, the duration of the holiday and a 
series of questions relating to what they will do on their 
holiday. 
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Descripti n 

Background to the Invention 

[0001] This invention relates to a computer system 
and method for providing travel services. 
[0002] Consumers wishing to book a holiday find a 
large array of infomnation available to them, including 
holiday brochures from numerous companies and 
reviews and recommendations in broadcast travel 
shows, newspapers, and magazines. To assist consum- 
rs in finding suitable holidays, various computerized 
holiday searching facilities have been proposed or are 
already in use. In general, these are focused around 
searching on a particular destination or a specific holi- 
day type. 

[0003] The object of the present invention is to pro- 
vide a computerized travel service, which gives con- 
sumers information and advice about holidays in a novel 
manner. 

Summary o f the Imrention 

[0004] According to the invention, a computerized 
method of providing travel-related services comprises 
the steps: 

(a) storing, in a reviews database, infomnation relat- 
ing to holidays reviewed in a number of mass-media 
sources; 

(b) storing user holiday preferences in a user pref- 
erences database; 

(c) displaying a list of holid^s stored in said 
reviews database; and 

(d) indicating the suitability of each holiday in the 
list, based on the stored user preferences. 

[0005] It will be seen that the invention allows a user 
to view a list of holidays that have featured, or will fea- 
ture, in various mass-media sources (such as television 
holiday programs, or newspaper or magazine articles), 
and to see how these holidays rate against the user's 
expressed preferences. The invention thus provides a 
useful service, by advising users on the suitability of 
such holidays. Preferably, the system also allows the 
user to view details of similar holidays to those featured 
in the mass-media sources. 

Brief Description of the Drawings 

[0006] 

Rgure 1 Is a block diagram of a computer system 
embodying the invention. 

Rgure 2 to 9 are schematic representations of 
screen displays used in the system. 



Description of an Embodlm ntofth Inv ntion 

[0007] One embodiment of the invention will now b 

described by way of example with reference to th 
5 accompanying drawings. 

[0008] The mbodiment described is designed to 

be operated using a remote access channel such as the 

Internet or Interactive Television. 

[0009] Figure 1 shows a computer system 10, 
TO which provides the service to a number of customers 1 1 

on behalf of one or more travel companies participating 

in the system. 

[0010] The system includes the following data- 
bases: 

15 

• Customer database 13. This stores details of cus- 
tomers' holiday preferences. 

• Holidays database 15. This stores infonnation 
about holidays provided by the travel companies. 

20 • Reviews database 17. This stores information 
about holidays reviewed in selected travel shows, 
e.g. television holiday shows. Typically, these 
include shows that have been broadcast recentiy, 
but may also include shows that are scheduled to 

25 be broadcast in the near future, if such details are 
available. As well as television shows, infomnation 
from other mass-media sources such as newspa- 
per and magazine articles may also be included. 

• Special offers database 21 . This stores information 
30 about late availability and special offer holidays. 

[001 1 ] Customers 1 1 can access the following mod- 
ules within the computer system 10: 

35 m Customer preferences module 12. This enables 
customers to enter and update their holiday prefer- 
ences. This infomnation is stored in the customer 
database 13. 

■ Holiday search and booking module 14. This 
40 searches the holidays database 15 for holidays, 

and rates them against a particular customer's pref- 
erences, as stored in the customer database 13. 
This module also enables on-line booking of holi- 
days. 

45 ■ A broadcast shows module 16. This searches the 
reviews database 17 for holidays that have been 
reviewed, and rates them against a particular cus- 
tomer's preferences, as stored in the customer 
database 13. 

50 ■ Travel money module 18. This ananges and 
advises customers on travel money. 

■ Other travel services module 1 9. This obtains quo- 
tations for and buys other travel services, such as 
travel insurance. 

55 ■ Special offers module 20. This assesses the suita- 
bility of late availability and special offer holidays, 
stored in the special offers database 21, and 
advises the customers of suitable special offer holi- 



2 



3 



EP 1 076 307 A2 



4 



days. 

[001 2] In operation, the custonner accesses the sys- 
tem, e.g. over the Internet, and ent rs the appropriate 
customer identifier (e.g. customer number) and authen- 5 
tication infomnation (e.g. passcod ). 
[0013] The customer is then presented with a menu 
of available options, as shown in Rgure 2. This includes 
the following options: 

10 

• Rnd a holiday 

• TV shows 

• Travel guides 

• Travel money 

• Travel insurance is 

• Your preferences. 

[0014] Selecting the "Your preferences" option acti- 
vates the customer preferences module 12. This dis- 
plays a set of customer preferences screens, as shown 20 
in Rgures 3-5. This module is automatically activated 
on a customer's first visit to the service, to allow the cus- 
tomer to enter their preferences. On subsequent visits, 
if required, customers can use this option to view or 
update their previously entered preferences. The prefer- 25 
ences are stored in the customer database 13. 
[0015] The customer preferences screens include: 

■ Personal Infomnation including age, sex, marital 
status, children's details, average number of holi- 3o 
days booked per year and average spending per 
person on holidays, as shown in Rgure 3. 

■ Previous locations visited by the customer (not 
shown). 

■ Opinions and preferences on holiday destinations, as 
as shown in Rgure 4. 

■ Opinions and preferences on types of holiday, as 
shown in Rgure 5. 

[0016] On the screens shown in Rgures 4 and 5, 40 
customers are able to specify 'No Opinion' on particular 
preferences. The system is able to evaluate the suitabil- 
ity of holidays intelligently based on incomplete infomria- 
tion, although greater confidence in results will be 
obtained with complete information. Selecting the *Rnd 45 
a holiday" option accesses the holiday search module 
14. This presents the customer with a screen as shown 
in Rgure 6. In this screen, customers stipulate the date 
or dates they are planning to go on holiday, the duration, 
and the amount they wish to spend. The search module so 
14 then searches the holidays database 15 to find the 
best matches. 

[0017] The suitability rating of a holiday is based on: 

■ The location. The specific location of the holiday, 55 
e.g. Marseilles, is mapped on to a more general 
regional location, e.g. Mediterranean, to match with 

the customer preferences. If a customer has speci- 



fied a positiv ornegativ preference for a regional 
location, a weighting based on their str ngth of 
opinion is added to the overall suitability of the holi- 
day. This weighting can be increas d in magnitud 
dependent on the frequency with which the cus- 
tomer has visited the location in the past. For exam- 
ple, a customer who has never visited Australia but 
who spedfies that they "Would like" to go there 
might score +1 0 for this, whereas a customer who 
has visited Australia many times and specifies that 
they "Would like" to go there might score 440 for 
this. 

■ The type of holiday. In the holidays database, there 
are fields indicating how suitable the holiday is 
against the types of holiday from the customer pref- 
erences screens. Each holiday will be totally unsuit- 
able against most categories: for example, a resort 
based beach holiday will be unsuitable against the 
categories of skiing, cruise, tour, adventure and so 
on. However, some holidays will fit in to multiple cat- 
egories, e.g. beach and family, and twin centre hol- 
idays similariy may have ratings against different 
categories. 

[0018] In addition, a confidence rating is calculated, 
indicating how confident the system is in the suitability 
rating given for the holiday. This is cabulated based on: 

■ The number of "No opinion" responses specified in 
the customer preferences. 

■ Confidence ratings stored for each holiday destina- 
tion. These may be based on how long the travel 
company has been using the hotel concerned, 
and/or whether the ratings were compiled by the 
hotel owner or the travel company. 

This confidence rating is either used to modify the suit- 
ability, or is shown alongside it. 
[0019] Optionally, the suitability rating can be nor- 
malised and expressed in a format which is easy to 
understand, e.g. a percentage from 0% (totally unsuita- 
ble) to 100% (totally suitable). 

[0020] When tiie holiday search module assesses 
the available holidays, it determines the most suitable 
ones based on the suitability ratings, optionally together 
with the confidence ratings. 

[0021] These are presented to the customer in a 
screen as shown in Rgure 7. The customer can then 
browse further details about individual holidays. If there 
are more than a specified number of suitable holidays, 
the customer is able to sort or fitter the holidays using a 
set of criteria including destination area and price. From 
the screen of further details, the customer is preferably 
able to arrange online booking of the holiday. 
[0022] Preferably, customers are able to add their 
comments and/or ratings on a destination or hotel, such 
comments/ratings to be viewable by other customers. 
Customers are encouraged to provide such ratings, in 
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particular upon their return from a holiday, and incen- 
tives such as discount vouchers for future holidays or 
loyalty points can be offered in return for connpletion of 
ratings. Custonrters are th n also able to identify holi- 
days that other customers w'rth similar pref rences to 
their own have taken and recommended. 
[0023] Selecting the "TV shows' option activates 
the module 16. This accesses the reviews database 17, 
and displays a screen as shown in Rgure 8, listing 
recently broadcast television holiday shows, or shows 
that are to be broadcast In the near future. Customers 
can access information about a relevant show by click- 
ing on the appropriate programme title, whbh displays a 
screen similar to Rgure 9. 

[0024] for each holiday featured on the selected 
show, the system displays a suitability rating for the hol- 
iday based on the customer's preferences and calcu- 
lated as above, together w'rth a link to details of similar 
holidays provided k>y the travel company or companies 
participating in the system. Customers are able to click 
on the suitability rating given to obtain a breakdown of 
how it was derived, i.e. which factors gave positive and 
negative ratings towards the overall su'itability rating. 
[0025] Selecting the Travel money" option acti- 
vates the travel money module 18. This enables cus- 
tomers to find information about and purchase currency 
and travellers cheques. One feature of this permits the 
customer to find out the most appropriate way to take 
travel money for the destination selected. 
[0026] In addition, a feature is included which ena- 
bles customers to work out how much cun-ency they 
may need to take. After specifying the destination they 
are visiting, the customer is asked how many adults and 
children will be travelling, and for how long they will be 
staying. The customer is then presented with a series of 
questions, including: 

■ Will they be hiring a car for part or all of the holiday? 

■ Will they be going on many excursions? 

■ Where will they be eating, e.g. in the hotel as part of 
the package price, in economy restaurants, in mid- 
price restaurants, in expensive restaurants or self- 
catering? 

[0027] Against each question there is a set of 
answer options, and each option has a cost associated 
with it for the specific destination, erther as a duration 
based cost, e.g. car hire, or a person and duration 
based cost, e.g. meals, which is broken down into adult 
cost and child cost. 

[0028] For duration based costs, the cost is multi- 
plied by the duration of the holiday and by a factor based 
on the answer option selected. For example, car hire 
may cost $50 per day, and for a 1 0 day break with car 
hire for the entire duration, the cateulation would be $50 
X 10 days x 100% giving $500. Alternatively, if the car 
hir had been for "a few days', the calculation would be 
$50 X 1 0 days x 30% giving $150. 



[0029] For person and duration bas d costs, the 
adult cost is cateulat d in a similar way t>y multiplying 
the adult cost by th number of adults by the duration by 
a factor based on the answer option selected; the child 

5 cost is calculated similarly, and these are added 
together. For example, th cost for two adults and one 
child eating in mid-priced restaurants most of the time 
on a 10 day holiday could t>e calculated as follows 
(based on an adult meal cost of $20 per person and a 

to child meal cost of $15 per person): 

Adults: $20 x 2 adults x 1 0 d^s x 70% = $280 
Child: $15x1 child x 1 0 days x 70% = $1 05 
Total cost: $280 + $1 05 = $385 

15 

These amounts are added together, along with addi- 
tional person and duration based costs for snacks, 
entertainment etc, to anrive at a figure for the total esti- 
mated cost of holiday spending. 

20 [0030] Other services accessible from the main 
menu (Rgure 2) include travel guides and travel insur- 
ance, which are similar to the existing services available 
from travel companies and financial institutions. 
[0031] In parallel with the online servk^ accessed 

25 by customers, a process also runs on a regular basis 
analysing late availability holidays and other special 
offers on behalf of registered customers. For each cus- 
tomer, the process detennines su'rtability ratings for 
these holidays as described above, and either sends a 

30 regular e-mail message to the customer listing the most 
suitable offers, or advises the customer whenever a hol- 
iday is found where the suitability rating is at>ove a pre- 
defined threshold. The process also advises customers 
if a holiday to be featured on a television travel show in 

35 the near future would be particularly suitable for their 
requirements. 

Some Possible Modifications 

40 [0032] It will be appreciated that many modtfica- 
tions may be made to the system described above with- 
out departing from the scope of the present invention. 
[0033] An alternat'rve embodiment is for the one or 
more databases of holiday details to be maintained by 

45 travel companies, and for the system to interface with 
these rather than using a central database of these 
details. 

[0034] Rather than using the suitability rating mech- 
anism detailed above, an intelligent software agent can 
50 be used to analyse the holiday descriptions to deter- 
mine su'rtabil'rty. 

[0035] The facility of the system relating to broad- 
cast shows can utilise Interactive Television or a similar 
mechanism to provide suitability ratings whilst the show 
55 is being broadcast 
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Claims 

1. A computerized method of providing travel-related 
services, comprising the steps: 

(a) storing, in a reviews databas (1 7), informa- 
tion relating to holidays reviewed in a number 
of mass-media sources; 

(b) storing user holiday preferences in a user 
preferences database (13); 

(c) displaying a list of holidays stored in said 
reviews database (1 7); and 

(d) indicating the suitability of each holiday in 
the list, based on the stored user preferences. 

2. A method according to Claim 1, further including 
enabling the user to view details of holidays similar 
to those reviewed in the mass-media sources. 

3. A method according to Claim 1 or 2, wherein the 
mass-media sources comprise broadcast holiday 
shows. 

4. A method according to Claim 3, further including 
enabling the user to view the suitability of holidays 
featured on a broadcast travel show whilst the show 
is being broadcast 

5. A method according to any preceding claim 
wherein the mass-media sources include holiday 
shows scheduled to be broadcast in the future. 

6. A method according to any preceding claim, using 
Interactive Television to enable the user to view the 
suitabilrty of the holidays. 

7. A method according to any preceding claim, further 
including displaying details of special-offer and late- 
availability holiday deals. 

8. A method according to any preceding claim, further 
including enabling users to book holidays whose 
details are displayed. 

9. A method according to any preceding claim, further 
including advising users of the most suitable holi- 
days by electronic mail. 

10. A method according to any preceding claim, further 
including enabling users to identify the most appro- 
priate currency and travellers cheques to take to a 
selected destination, advising the user on how 
much holiday money they are likely to need, and 
enabling users to order or be reminded to order cur- 
rency and travellers cheques. 

11. A method according to any preceding claim, further 
including enabling users to purchase travel insur- 



ance. 

1Z A method according to any preceding daim, further 
including enabling users to rat and comment on 
5 holiday destinations, and making such ratings and 
comments viewable by other users. 

13. A method according to Claim 12, further Including 
enabling users to identify holidays that other users 

10 with similar preferences have taken, and to read the 
ratings and comments of those other users on such 
holidays. 

14. A computer-automated method comprising 

15 

(a) enabling users to identify the most appropri- 
ate currency and travellers cheques to take to a 
selected destination, 

(b) advising the user on how much holiday 
20 money they are likely to need, and 

(c) enabling users to order or be reminded to 
order cun-ency and travellers cheques. 

15. A computer system for providing travel-related 
25 servk:es, comprising: 

(a) means for storing, in a reviews database 
(1 7), information relating to holidays reviewed 
in a number of mass-media sources; 
30 (b) means for storing user holiday preferences 

in a user preferences database (1 3); 

(c) means (1 6) for displaying a list of holidays 
stored In said reviews database; and 

(d) means for indicating the suitability of each 
35 holiday in the list, based on the stored user 

preferences. 

16. A computer system according to Claim 15. further 
Including means for enabling tiie user to view 

40 details of holidays similar to those reviewed in the 
mass-media sources. 

17. A computer system according to Claim 15 or 16, 
wherein the mass-media sources are broadcast 

45 holiday shows. 

18. A computer system according to Claim 16, further 
including means for enabling the user to view the 
suitability of holidays featured on a broadcast travel 

50 show whilst the show is being broadcast. 

19. A computer system according to any of Claims 15 
to 18 wherein the mass-media sources include hol- 
iday shows scheduled to be broadcast in the future. 

55 

20. A computer system according to any of Claims 15 
to 19, using Interactive Television to nableth user 
to view the suitability of the holidays. 
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21. A computer system according to any of Clainrts 15 
' to 20. further including means for displaying d tails 

of special-offer and late-availability holiday deals. 

22. A computer system according to any of Clainns 15 s 
to 21 , further including means for nablingus rsto 
book holidays whose details are displayed. 

23. A computer system according to any of Claims 15 

to 22, further including means for advising users of io 
the most surteible holidays by electronic mail. 

24. A computer system according to any of Claims 1 5 
to 23, further including means for enabling users to 
identify the most appropriate currency and travel- is 
lers cheques to take to a selected destination, 
means for advising the user on how much holiday 
money they are likely to need, and means for ena- 
bling users to order or be reminded to order cur- 
rency and travellers cheques. 20 

25. A computer system according to any of Clainns 15 
to 24, further including means for enabling users to 
purchase travel insurance. 

25 

26. A computer system according to any of Claims 15 
to 25, further including means for enabling users to 
rate and comment on holiday destinations, and 
means for making such ratings and comments 
viewable by other users. 30 

27. A computer system according to Claim 26, further 
including means for enabling users to identify holi- 
days that other users with similar preferences have 
taken, and to read the ratings and comments of 35 
those other users on such holidays. 

28. A computer-automated system comprising: 

(a) means for enabling users to identify the 40 
most appropriate cun^ency and travellers 
cheques to take to a selected destination, 

(b) means for advising the user on how much 
holiday money they are likely to need, and 

(c) means for enabling users to order or be 45 
reminded to order cun-ency and travellers 
cheques. 
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r 




r 


r 


r 


r 


SpwWi Colin 


r 


r 


« 


r 


r 


r 


OttMT EwopMn DmM 


llorw c 


» 


r 


r 


r 


r 


CaffebMH 


m 


r 


r 


r 


r 


r 


NmUi Amtfica 




r 


r 


r 


r 


r 


SoKhAmwIea 


r 


r 


r 


» 


r 


r 


MUcs 


r 


r 


r 


r 


«r 


r 


Ml 


r 


r 


r 


r 


«* 


r 




r 


r 


r 


r 


r 


«- 


CHra 


r 


r 


r 


r 


r 






F/G. 4 



WM typM of hoUay do you ■» and dtttto? 

Fa each of the (blowno ^po$ hoMay. piseM you 





ReHy 


Qute 


Dem 


Oont 


Hati 






■w 




ft* 








r 


r 


r 


r 


Beach 


0 


r 


r 


r 


r 


BraOc 


r 


r 


r 


m 


r 


Cndee 


r 


r 


r 


r 




8M 


r 


r 


r 


r 


r 


Tour 


r 


r 


r 


r 


9 


suing 


r 


r 


r 


r 


w 




r 


r 


r 


r 


0 
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Find a 
HoBdiy 



Wi»n<kiyouwirtteoooiifwad«y?fDB^lfli^»otf»d 31"/! /f" 

How tong 4o you «Mt to stay? |ydi»« jj 

How mucti do you wwil to tptmt? {uptaifoopMp«rao» *J 



F/G. 6 



Travtl Advisor 




Tl» ftalMM^ hoUiys ham bMn (bund wMch oppM^ 



Rraort 


HflM 






|Mars«l». Franco 


Hotel D» La Fh» 






{£492 [momdBarts 


jortendo.USA 


Rodeo Motel 




82% 


\t55t [momrinriiK 


1 Sosua. Dominctfi Reputmc 




M/7/99 


80% 


|£S03 lottukoaits 



F/G. 7 
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to M Mdlon. M prawlii* dMi or hoMiyi thcnm fvi TV OMT (ta ^ 
proMd to IB. IN can ibo Ihdc^ how wrt th» hoMvy i9)p«n 

PlMM cMc on ■ hoMiy stiowbotowftiriiion (WaBs. 

>Hofclw.eBC1.20Aptl 



F/G. 8 



TrmlAdvjMr_ 



Wish you were here .... ? 



9nmt 



CtiatmoraDondoln Tumorin 



PMhliMhoM^ tiMtiWntFfaryoM OurHmlvbolM^ 

(lOCm-pMfKQ 

Konyo 35% Kwy 

Sfcoj no ii ImilldanlMb nothkig ibnior 

Syttwy 81% 

F/G. 9 
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